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ABC’s 4 Corners "Emergency" Misses the Real Emergency in Mental Health Reform

The 2 June 4 Corners episode, Emergency, failed to capture the real emergency in the mental

health system —the ongoing emergency of failing to commit to and invest in the central role of
consumers to lead mental health reforms. In doing so, it made inaccurate assumptions about
the solutions that consumers want.

“The episode simply became a mouthpiece for arguments to invest in the status quo, but the
status quo is broken. Consumers are done beating a dead horse —we need transformational
change. Without undermining legitimate workforce issues including pay, the complexity of the
issues and solutions that consumers want were largely ignored” says, CEO of BEING — Mental
Health Consumers, Mx Giancarlo de Vera.

The 4 Corners coverage failed to adequately define the issues facing the mental health system,
instead choosing to highlight and pit provider, carer and biomedical perspectives against the
Government while largely sidelining the voice of consumers. It missed key issues such as the
routine coercive and involuntary nature of the mental health system and the promising change
that’s happening in peer-led, community-based models that keep consumers connected to and
living well in the community.

While we welcome the episode highlighting crisis-driven care and gaps in services (the “missing
middle,”) the coverage shied away from solutions consumers know would complement the
episode’s main push for an improved mental health workforce.

“By largely sidelining the voice of the consumer, the commentary did little to add to the much-
needed debate to identify solutions to the issues facing the NSW mental health system, while
re-perpetuated dangerous and stigmatising tropes that people with mental health challenges

are objects of risk, danger and charity,” de Vera said.

“Consumers who use the mental health system know what will and won’t work, and that
expertise was either ignored or not valued by 4 Corners. After decades of mental health being a
footnote, Australian governments have come a long way especially by investing in peer
workforces and community-based models of care. Ignoring consumers’ expertise, while only
peddling investment in the broken status quo, calls into question the public broadcaster’s
impartiality in the eyes of consumers”.

“The episode highlighted the importance of Carly Richardson’s advocacy, a consumer, but it
failed entirely to engage with, let alone acknowledge, the decades-old consumer movement
that has been advocating to governments for systemic change for decades. In doing so, it
undermines the very integrity of the piece’, says Mx de Vera.

BEING stands ready to work with Government and media to ensure lived experience leadership
drives mental health reform.
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About BEING - Mental Health Consumers

BEING — Mental Health Consumers is the independent, NSW peak organisation speaking with
and for people with lived/living experience of mental health issues and emotional distress. Its
primary focus is to ensure the voices of people with mental health issues are heard by decision
makers, service providers, and the community, to lead and influence systemic change in
services and systems.

BEING — Mental Health Consumers is committed to human rights principles of diversity,
inclusion and equity, and believes that recovery is possible for all people who live with mental
health issues and emotional distress.



